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When | got my first born | breastfed him
till he was 3 months old and then | gave
him porridge. But now, | breastfeed my
second born till six months. The service
really helped me to understand the
importance of exclusive breastfeeding
for the first 6 months.
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Our subscribers know that they can
get this information for free at any
time on our network and this presents

longer term opportunities to build
customers’ loyalty to their number, to

O our network, to our brand and stick
of all users keep messages with us.
“ saved on their phone q g
AIRTEL TANZANIA




